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JAFED M: ZELLER,32
MUSIC PROMOTER

On Memorial Day zoo6, Jared Zeller and his Moth_
ership Foundation launched the Bayou noogdo; i"
Yid:City. Six thousand people came out to dince on
the banl<s of Bayou St. John. "Originally I thought it
you]d !e a day where the residenti here coda iike a
break lrom- rebuilding," Zeller says. "One day when
people cguld put the hammer down, put tfrl -*f.
ay?y,and real{ enjoy where we live.', The next year, he
added a second stage of live music and the cro*d grew
to r5,ooo people.

Ihe music promoter a$ally had considered staging
a festival before the levees broi<e. .,tvty focushas Jiay
leen ... on promoting local artists," h" ruyr. ;if"lt lii"
Jazz Festwasnt doing agoodjobofit. Ifelt likeVoodoo
{"* 

*Tl.t doing a_good job of it, although t}rey have
changed that recentlv.',

, As the f*{"4 grois and becomes profitable, Zeller
hopes to firnd an after-school music program for-fflia_
City students. One day, he sees ttre ndrou nooeuilo
partnering with City park and the Greek restivll to
make Mid-City a regional destination for Vtemoria
Day. - Price


